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Scandinavian green/
sustainable design and 

eco‐businesses 

by Tiffany, Beth, Larry, Elise, Erika, Chyanne, 
Erik, Cathy and Amy 

Pur  Pure Energy 

Elsie Shogren 

Energy Sources 
•  Hydropower 
•  Wind Power 

•  Gas Power 
•  OsmoKc Power 

•  Solar Power 
•  District HeaKng 
•  Wave and Tidal Power 

Kjellgren Kaminsky Architecture 
and the Super Sustainable City 

Erika Olson 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A Few Examples  New Heden 

Before: 

AUer: 

Gothenburg: The Super Sustainable City 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Erik Green 
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For the Arlanda Express to be an 
environmentally aware company, 
the staff must: 

Sustainable PracKces 

 in the Clothing Industry  
How Scandinavians are promoKng ecological clothing 
producKon through government ac=on, consumer 

preferences and individual ini=a=ves.  

     an iniKaKve funded by the European   
 Union and the Dutch government to promote 

sustainable pracKces in the retail clothing industry. 

“People don’t realize how complicated the texKles supply chain is. But we can 
track in such detail that we know the coWon farmer, spinner, weaver and  
dye manufacturer behind each garment.” ‐ Allanna McAspurn 

                 UK General Manager 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Jackpot 
Danish Clothing Company 

“At Jackpot we are passionate about our 
corporate social responsibility. We have 
joined forces with MADE‐BY, a Dutch 
organisaKon that works to encourage 
and ensure that companies work 

according to sustainable principles.”  
“Also, as much as 20% of our collecKons 
is made from 100% organic coWon. You 

can always recognize the Jackpot 
Organic by the special hang tag and a 

green flag label.” 
“Each season we create a DonaKon T‐
shirt to support the organic farmers. 5 
Euro from each sold T‐shirt goes to 
supporKve projects such as a school, 

rice mill and warehouse” 
‐ hWp://www.jackpot.dk/en/Our‐Universe/Our‐Values/  

By striving to be an “A” Made‐By Label clothing 
producer, Jackpot embodies the movement toward 
making the texKles industry more transparent from 

the consumer perspecKve.  
The public can follow 

the producKon of 
products through the 
Track & Trace system.  

Jackpot reports that its 
profits have risen by 
60pc since signing up 

to Made‐By. 

Noir 
High‐fashion Danish line 

Less expensive line 
by designer Peter 
Ingwersen,  
Bllack Noir, 
expands  
reach of 
ecosensiKve  
clothing to the  
masses  

70% of collecKon is made 
of cerKfiable materials  

The mission of Noir, BLLACK NOIR and IlluminaK II is to provide 
fashionable apparel that is created based upon Corporate Social 
Responsibility principles in all links of the supply chain that are 
meant to, at a minimum, do no harm and, at a maximum,  do 

good in the communiKes, cultures, socieKes and environments in 
which the companies operate. Noir, BLLACK NOIR and IlluminaK II 
strive to adhere to this, by using the principles of the UN Global 

Compact, the InternaKonal Labor OrganizaKon and the 
InternaKonal Chamber of Commerce as guidelines in all links of 

the process. 
This, with special aWenKon to: 

1)SupporKng the environment 
2)Sustaining social ethics 

3)Driving a sustainable business model 

OWo von Busch  

Fashion designer and “style theorist” 
whose work with publicaKons 

 and media has garnered  
addiKonal aWenKon for 

 reworking of  
old clothing.  

the “hackKvism” of fashion 

Green Biotech Companies and 
Energy provider in Copenhagen, 

Denmark 
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DONG Energy 

Avedør 

Wave Star Energy 

Purochole 

MAX BURGER 

Working to reduce the carbon 
footprint of the fast‐food industry 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Max Burger’s Falafel Burger: A red meat 
alterna=ve 

The Carbon Footprint printed on 
the menu. 


